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Purpose of the Tax-Credit 
Public Information Campaign

 Ensure all eligible families receive the EITC and 
other tax credits

 Reduce tax return preparation costs so families 
keep more of their tax refunds

 Protect/expand tax credits to aid lower-wage 
workers



Highlights of the 2007/2008 
Outreach Campaign

 More than 1,300,000 educational 
materials disseminated statewide 
through government agencies, social 
service providers and employers

 About 6,300 callers helped through the 
211 hotline

 More than 30,000 tax returns prepared 
at free tax assistance sites statewide.



Piton’s Three-Part Outreach 
Strategy

Community Outreach 

Workplace Outreach

Mass Media Outreach



Targeting Low-Wage Workers Through State, Local 
& Nonprofit Agencies

State Agencies

 Colorado Department of Labor & Employment

 Colorado Department of Education (GED program)

 Colorado Department of Human Services/LEAP

Local Agencies 

 County department of human services

 Housing Authorities

 Health depts., Indigent care programs, Community health 

centers, WIC, Child Find, Early Childhood Education, Head Start, 

Title 1

 School Districts

Community Outreach



Nonprofit Organizations

 United Way-funded 
agencies statewide

 Churches

 Food Banks

 Community Action Agencies

 Unions

Community Outreach

Targeting Low-Wage Workers Through State, Local 
& Nonprofit Agencies



 Direct mail into 
68,000 low-income 
Denver households

 Direct mailings to 
licensed child care 
providers and foster 
care families 
statewide

Community Outreach

Targeting Low-Wage Workers-Direct Mailings



 Government employers
 School districts
 Restaurants/hotels/retail
 Other large employers
 Grocery stores
 Temporary employment 

agencies
 Employers participating in 

United Way annual campaign
 Mayors send letters to area employers

Workplace Outreach
Reaching Lower-wage Workers Through Employers



Mass Media Outreach

 Newspaper ads

 Radio ads

 Bus ads

 Bus benches

 Television ads



Involving Utility Companies

 EITC stuffers in customer bills and newsletter articles

 Outreach to customers risking shutoff

 Include EITC information in LIHEAP outreach

 Sponsor and support VITA sites: PSA’s, banners, 
billboards



Involving Community Action  
Agencies and Other Nonprofits

 Include EITC stuffers in program information for rent, 
mortgage, utility, food, transportation, and medical 
assistance.

 Include EITC information when coaching self sufficiency 
through education, training, job, and savings programs.

 Include EITC information in newsletter articles.

 Assist clients with tax return preparation online/sponsor a 
VITA site.


